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* Atitle should summarize the main idea of the manuscript simply and, if possible,
with style.
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A title should be fully explanatory when standing alone.
* Avoid words that serve no useful purpose. (p. 23, italics added)
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A well-prepared abstract can be the most important single paragraph in an article.
Most people have their first contact with an article by seeing just the abstract,
usually in comparison with several other abstracts, as they are doing a literature
search.

A good abstract is:

» accurate,

» nonevaluative,

» coherent and readable, and

> concise. (p. 26)
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